
Award-winning managed video service provider, mvision 
removes the last two great barriers to video conferencing 
adoption; expense and infrastructure. The Company’s solutions 
include a dedicated vendor agnostic network. From the 
technology itself, right through to its costing structure, the 
managed service enables organisations that are new to the 
technology to take advantage of simple, capex-free world-class 
video conferencing. 

The brief: 
mvision asked Proud to increase its press exposure to not only 
support lead generation and establish a thought leadership position, 
but to further strengthen its relationship with sole technology partner, 
TANDBERG.  

The answer: 
To support the ongoing PR pAn ongoing PR programme was 
implemented Over a six month period alone, the results from the PR 
programme included: 

-  �Publication of 90+ pieces of coverage representing an advertising 
value equivalent of approximately £40,000 

-  �Feature comment placed in The Times 

-  �Four press meetings and one analyst briefing secured 

-  �Four other press interviews 

-  �Won VC Insight editor’s award as Managed Video Conferencing 
Services Provider 2009 

-  �News jacking; created stories, coverage, opinion and service 
offerings around industry issues such as heavy snowfall, Cisco/
TANDBERG acquisition 

-  �Seven by-lined articles created; with many of them placed in the press 

-  �PR content repurposed for direct marketing; ‘The Time Saver’ mock 
newspaper with articles, news etc 

-  �Customer reference programme leveraged with case studies and 
press releases 

For more information: 
Contact Natalie Sutton at Proud PR on 01276 679570 or email
natalie@proudpr.com or visit our website at www.proudpr.com
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